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Market performance

Asia ex Japan equities have recovered from 
last November’s lows…

Asian equities versus other markets
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The issue of liquidity
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Valuations – a mixed bag
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Diversity

Korea

2009 Expected GDP: (2.0)

Retail Sales % YoY: 1.9 

2008 Exports as % of GDP: 45.6

CPI % YoY: 2.0 

Market Capitalisation (US$b): 704 

Policy Rate: 2.0 

Hong Kong

India

2009 Expected GDP: 6.2 

Retail Sales % YoY: n.a.

2008 Exports as % of GDP: 14.9 

CPI % YoY: 8.6 

Market Capitalisation (US$b): 1,060

China

2009 Expected GDP: 8.5 to 9.0

Retail Sales % YoY: 15.0 

2008 Exports as % of GDP: 33.0 

CPI % YoY: (1.7)

Market Capitalisation (US$b): 3,451 

Policy Rate: 5.3 

Taiwan

2009 Expected GDP: (7.0)

Retail Sales % YoY: 3.3 

2008 Exports as % of GDP: 62.0 

CPI % YoY: (2.0)

Market Capitalisation (US$b): 600

Policy Rate: 1.3 

5

Level of development
Source: CLSA as at 14 August 2009

2009 Expected GDP: (4.8)

Retail Sales % YoY: (6.2)

2008 Exports as % of GDP: 5.4

CPI % YoY: (0.9)

Market Capitalisation (US$b): 2,052

Policy Rate: 5.0 

Market Capitalisation (US$b): 1,060

Policy Rate: 4.8 

Australia

2009 Expected GDP: 0.7 

Retail Sales % YoY: 7.1 

2008 Exports as % of GDP: 19.1

CPI % YoY: 1.5 

Market Capitalisation (US$b): 1,007

Policy Rate: 3.0 

Singapore

2009 Expected GDP: (5) to (6)

Retail Sales % YoY: (10.3)

2008 Exports as % of GDP: 96.2 

CPI % YoY: (0.5)

Market Capitalisation (US$b): 391

Policy Rate: 0.5 

Malaysia

2009 Expected GDP: (6.5)

Retail Sales % YoY: 7.8 

2008 Exports as % of GDP: 89.6 

CPI % YoY: (1.4)

Market Capitalisation (US$b): 245

Policy Rate: 2.0 

Thailand

2009 Expected GDP: (7.0)

Retail Sales % YoY: (9.2)

2008 Exports as % of GDP: 65.1 

CPI % YoY: (4.0)

Market Capitalisation (US$b): 141 

Policy Rate: 1.3 

Indonesia

2009 Expected GDP: 4.0 to 4.5

Retail Sales % YoY: 4.3 

2008 Exports as % of GDP: 30.3 

CPI % YoY: 3.7 

Market Capitalisation (US$b): 177

Policy Rate: 6.5 
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Asia’s growth profile

Growth rates in China and India compared with the US
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Positive demographics

Total population Population by region
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Pro-market political shift

Asia cutting corporate tax rates

2000 2007 2008

China 33.0% 33.0% 25.0% �

Hong Kong 16.0% 17.5% 16.5% �

Korea 30.8% 27.4% � toward 20% �

India 38.5% 34.0% � 34.0%  

Indonesia 30.0% 30.0% 30.0%  

Malaysia 28.0% 27.0% � 26.0% �

8

Corporate tax rates are being cut in China, Hong Kong, Korea, Malaysia, 
Singapore and Taiwan

Asian tax rates remain very competitive against developed economies 

Source: Morgan Stanley Research as at  August 2009

Singapore 26.0% 20.0% � 18.0% �

Thailand 30.0% 30.0% 30.0%  

Taiwan 25.0% 25.0% 20.0% �

Japan 42.0% 40.7% � 40.7%  

US 40.0% 40.0% 39.0% �
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Asia’s exports
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Intra and extra-Asian trade
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Region remains reliant on the global consumer 
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Unprecedented investment spending initiatives
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Infrastructure development 

South Korea
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Consumption is essential for growth 
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Tapping Into the consumer
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Changing consumption

Korean wine importsChinese sportswear sales growth

67

84

105

131

80

100

120

140

R
M

B
b
n

30%

40%

15,000

20,000

25,000

'0
0

0
 li

tr
e

s

50

100

150

200

250

%
 Y

o
Y

15

Source: CLSA as at 28 July 2009; Li Ning, Banc of America Securities, ML estimates June 2009; DataStream 30 June 2009. All figures in local currency (HKD)
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In summary…

Asia does not face the structural issues that have impacted the US and Europe

Domestic demand remains attractive in many Asian economies, especially China, India 
and Indonesia

The velocity of the YTD rally in Asia has been quite surprising – short-term risk

Expensive valuations

16

Over the longer-term, Asia needs to see a sustainable pick-up in OECD demand in 
order to underpin export growth – hasn’t yet decoupled

Asia’s long-term structural story remains intact 

As with any investment there is risk, in Asia these include geopolitical risks

Volatility
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Accessing Asia 

Katie Whiffen 

National Account Manager - Research
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Risk/Return – India, China, Asia ex-Japan & World

Risk/Return

India10.0%

15.0%

Will your clients get adequate diversification and exposure to Asia's growth opportunities in a global fund?

Blend 
1

Blend 
2

India 25% 10%

China 25% 10%

Asia ex-
Japan

0% 10%

World 50% 70%

Total 100% 100%
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World

Japan

Asia Ex-Japan
Blend 1

Blend 2

China

-10.0%

-5.0%

0.0%

5.0%

0.0% 10.0% 20.0% 30.0% 40.0%

Source: Morningstar, 10 years to 30 June 2009. Based on MSCI indices. Red diamonds/square are index only.

Total 100% 100%
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Fidelity

Fidelity China Fund

Fidelity International has invested in Chinese 
equities since the B-share market was created 
in 1992 

We have 3 Greater China analysts and 11 
regional analysts covering around 75% of 
Chinese stocks by market capitalisation

Fidelity India Fund

Fidelity has been investing in India since the 
market opened 

We have 9 analysts covering around 95% of 
Indian stocks by market capitalisation

Fidelity manages over 2 billion in India

19

For a deeper understanding of these markets visit: www.fidelity.com.au

In the financial year ending 30 June 2009, 
Fidelity made over 600 company contacts with 
Chinese companies

The Fidelity China Fund gives clients access to 
up to 80 high quality Chinese companies 

In the financial year ending 30 June 2009, 
Fidelity made over 700 company contacts with 
Indian companies 

The Fidelity India Fund gives clients access to 
up to 80-120 high quality Indian companies

Source: Fidelity International as at 21 August 2009
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Important compliance information

This document is issued by FIL Investment Management (Australia) Limited ABN 34 006 773 575, AFSL No. 237 
865 (“Fidelity Australia”). Fidelity Australia is a member of the FIL Limited group of companies, commonly know as 
Fidelity International.

This document has been prepared without taking into account your objectives, financial situation or needs. You 
should consider these matters before acting on the information. You should consider the Product Disclosure 
Statements (PDS) for respective Fidelity International products before making a decision whether to acquire or 
hold the product. The relevant PDS can be obtained by contacting Fidelity Australia on 1800 119 270 or by 

Important information
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hold the product. The relevant PDS can be obtained by contacting Fidelity Australia on 1800 119 270 or by 
downloading from our website at www.fidelity.com.au

This document is intended as general information only. This document may not be reproduced or transmitted 
without the prior written permission of Fidelity Australia. The issuer of Fidelity’s managed investment schemes is 
Perpetual Trust Services Limited (“Perpetual”) ABN 48 000 142 049. Perpetual is not the publisher of this 
document and takes no responsibility for its content. Details about Fidelity Australia’s provision of financial 
services to retail clients are set out in our Financial Services Guide, a copy of which can be downloaded from our 
website at www.fidelity.com.au

Past performance is not indicative of future performance. The return of capital is not guaranteed.

Fidelity, Fidelity International and Pyramid Logo are trademarks of FIL Limited.
© FIL Investment Management (Australia) Limited 2009


